TMOS Glass Photo Competition
1. These terms and conditions of entry (the “Terms”), apply to the TMOS Glass
Photo competition (the “Competition”) and entry into the Competition is deemed
to be acceptance of these Terms
2. The promoter of this Competition is the ARC Centre of Excellence for
Transformative Meta-Optical Systems, Australian National University, ABN 52
234 063 906 located at 160 Mills Road, Acton ACT 2601. (the “Promoter”).
3. The Competition will be open from 12 am Australian Eastern Standard Time
[AEST] on August 1st 2022 until 11:59 pm [AEST] on August 21st 2022 (the
“Competition Period”).
4. Entry in the Competition is open to any member of the public, excluding:
a. office bearers, employees, contractors, honorary appointees,
retailers/suppliers, associated companies, entities and agencies associated with
the competition;
b. persons who have used or attempted to use any more than one name in order
to qualify to win a competition run by or on behalf of the Promoter (except in
the case of a legal change of name); and
c. persons who have breached the terms and conditions of any competition run
by or on behalf of the Promoter, (an “Entrant”).
5. The Promoter is responsible for determining whether a person is eligible to
enter the Competition in its absolute discretion
HOW TO ENTER
6. To enter the Competition, Entrants must post a photo to their Twitter page,
which:
a. Incorporates glass in some way; the photo can be of glass, taken through
glass or in glass
b. Includes a short caption (25 words or less) describing the photo and how it
was taken
c. Must be following @TMOS_ARC
d. Uses the hashtag “#TMOSScienceWeek”, (an “Entry”).
7. To be eligible to win the Competition, the Entrant must have a Twitter account
and must make their post publicly available via their Twitter settings. Entries
that are made on private Twitter accounts will not be eligible to win the
Competition.

JUDGING AND PRIZE
8. Judging of all Entries received during the Competition Period will be conducted
by the Promoter on August 29th.
9. The Entrant whose photo is judged by the Promoter’s panel of judges to be
considered, in their absolute discretion, the best, most original and creative will
win the prize detailed in paragraph 10 below (the “Prize Winner”).
10. The Prize Winner will receive the following from the Promoter:
a. 1st prize: $300
b. 2nd prize: $150
c. 3rd prize/highly commended: $50
(the “Prize”).
11. The Prize Winner acknowledges that the Prize is subject to additional terms
and conditions imposed by the Promoter.
12. The Prize Winner will be notified via Twitter comment on their Entry by 12 pm
AEST on August 31st 2022 that they have won the Prize. The Prize Winner must
accept or reject the Prize by 12 am AEST on September 14th 2022.
13. The maximum prize value of the Competition is AUD $300.00. It is not
possible to win more than one Prize.
14. The Prize Winner agrees to provide the Promoter with evidence that the
Prize Winner meets the eligibility criteria set out in paragraph 4, upon request.
The form of evidence required is at the discretion of the Promoter. If the Prize
Winner fails to provide evidence to the satisfaction of the Promoter in the time
frame advised by the Promoter, the Prize will be forfeited.
15. Prize Winners consent to the Promoter using their name, likeness, image
and/or voice in any media for an unlimited period without remuneration for the
purpose of promoting this Competition (including any outcome) and for general
use in social media/marketing.
16. If the Prize is unclaimed or forfeited for ineligibility it will be awarded to the
Entrant whose entry is considered by the panel of judges, in their absolute
discretion, to be the next best, most original, and creative. The new Prize Winner
will be notified by 12 pm AEST on September 15th 2022 and must accept or reject
the Prize by 12 am AEST on September 29th 2022.

GENERAL
17. Unlimited entries permitted per person.
18. Photos submitted as Entries must be original photos and the Entrant owns
the copyright to those photos.
19. Prizes must be taken as offered and may not be varied.
20. The Prize Winner is responsible for all expenses not specified in these Terms.
21. If, for any reason, the Competition is not capable of being run as planned,
including due to tampering, unauthorised intervention, fraud or any other causes
beyond the control of the Promoter, which corrupt or affect the administration,
security, fairness, integrity or proper conduct of the Competition, the Promoter
reserves the right in its absolute discretion to take any action that may be
available to it, including cancelling, terminating, modifying or suspending the
Competition.
22. Any Entrant who, in the opinion of the Promoter, tampers or interferes with
the Competition in any way, engages in any unlawful or improper conduct which
jeopardises or is likely to jeopardise the fair or proper conduct of the
Competition, or who does not properly comply with the entry process, will be
ineligible to win.
23. Incomplete, illegible, indecipherable, inappropriate or Entries which do not
meet the “How to Enter” criteria set out in paragraph 4 are not eligible to win.
24. The Promoter reserves the right to disqualify Entries in the event of noncompliance with these Terms. The Promoter's decisions in relation to all aspects
of the Competition are final and binding on each Entrant and no correspondence
will be entered into.
25. By entering and participating in this Competition, each Entrant agrees to hold
harmless and indemnify the Promoter, the Promoter’s related entities, and
Twitter from and against any and all claims, demands, liability, damages or
causes of action (however named or described), losses, costs or expenses, with
respect to or arising out of or related to:
a. a breach of these Terms by an Entrant;
b. an Entrant’s participation in the Competition; or
c. an Entrant’s participation in any Prize related activities; or
d. acceptance of a Prize and/or use or misuse of a Prize, including, without
limitation, any property loss, damage, personal injury or death caused to any
person(s).
26. The Competition is in no way sponsored, endorsed or administered by, or
associated with, Twitter.

